
October 28, 2010 

Via ELECTRONIC FILING  
 
Marlene H. Dortch, Secretary 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 
 
Re: Applications of Comcast Corporation, General Electric Company and NBC 

Universal, Inc. for Consent to Assign Licenses or Transfer Control of Licenses, MB 
Docket No. 10-56 
 

Dear Ms. Dortch: 

DISH Network L.L.C. (“DISH”), through counsel, submits the accompanying affidavit of 
Tamani Chio, DISH’s Senior Marketing Manager for Media, to supplement its prior submissions 
in this proceeding and provide additional or updated information in three areas: 

 
 Comcast’s advertising practices and the risk of expanding these practices 

across new platforms;  

 The competitiveness of online video and linear multi-channel programming in 
the eyes of Comcast itself; and 

 A recent troubling example of the risks confronting multi-channel video 
programming distributors (“MVPD”s) from Comcast’s acquisition of an 
interest in Hulu. 

Comcast has repeatedly refused to sell DISH advertising, and on other occasions has 
demanded unreasonable restrictions or an exorbitant rate.  The acquisition of the NBC Universal 
programming properties would mean that Comcast’s restrictive practices of refusing to deal with 
competitors or of discriminatory dealing with them will only be extended to these properties, 
foreclosing or hampering the ability of DISH to advertise across a large number of key ways to 
reach audiences.   
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Second, in Mr. Chio’s opinion, Comcast likewise restricts the access of online video 
providers to advertising on its platforms.  This in turn suggests that Comcast views online video 
as sufficiently competitive with its linear multi-channel programming to restrict such practices. 

 
Finally, DISH’s submissions have been focused from the start on the fact that online 

video has become an essential component of every MVPD distributor’s offering, and that the 
acquisition by Comcast of additional online video platforms threatens to deprive Comcast’s 
competitors of this content altogether, or hamper them in their efforts to supply it.  How real the 
risk is was demonstrated recently, when Fox attempted to prevent Cablevision subscribers from 
receiving Fox content over Hulu, an entity in which Fox and NBC Universal hold equal shares.  
Without appropriate conditions on the transaction, Comcast would be free, in a similar manner, 
to restrict NBC Universal content over Hulu to Comcast broadband subscribers, who also happen 
to subscribe to its competitor DISH or other MVPDs.  The only difference would be that 
Comcast’s willingness to do what Fox did will be matched by an even greater incentive to do so 
– the competitive advantage that Comcast would derive.  
 

Please do not hesitate to contact us if you have any questions regarding this submission. 
 

Sincerely, 
 
 /s/     
Pantelis Michalopoulos 
Christopher Bjornson 
Counsel for DISH Network L.L.C. 
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